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J\BSTFACT ^ , 

A total of 286 subjects was pi:e«ented with a series 
of BOtlvatlons an^d asked to evaluate the relative, inportance of each 
in their. exposure/a)voidance decisions about w^itching sports prograas 
on televlsloji. TheJlBS sports viewers assessed the liportance. of each 
BOtlvatlon for th^r viewing of baseball, hockey, f 6otball, . and 

who watched televised sports less than 
U^rter list of lotivations that assessed 
televised sports. BoMvation items ranked 
tjended to be rated ialmllarly for the other 
motivations leading to exposure to 
to be identification with the participants 



tennis. The 98 no^nviewers, 
once a month, received a s 
their reasons for avoiding 
as 'important for one sport 
sports. The- most ImportA-n-^ 
televised epo^ts appeared' 

and neieds^jfor vicarious success. Less important motivations were 
in format idn needs, sociaV exchange, and those aspects of emotional 
releajse inherent in spectatorshlp. There appeared to be four 
undei;iying dimensions of motivations for viewing televised sports: to 
thrill in victory, to "let loose," to learn, ^ibout the players and the 
game, and to pass time- Motivations for avoiding televised sports 
cente^ed^ around more satisfying alternatives to televised sports and 
lack of t'lme for indulging in such viewing. (Author/RL) 
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FxplorliiR the Motives for Wntcftli)j> Telcvlsod Sports'* 

In the rrniirRonro of" the wnon and j'.r.it 1 f teat poi sprcM 1 vo , niivilxTs 

of researchers have documented varying mot Ivnt Ions loading to media exposure 
and the Influence of those motivations on the exposure- Impact relationship. 
Analyses have proceeded at fli^^^vels of specificity - Leitpl 1: medium^ 
(e.g., tele\flsion) ; Level 2: general pt*ogramming type (e.g., infonflation or 
entertainment); Level 3: particniar programming type (i^.g*> new?j information 
programming or sports entertainment progrnntmlng) ; Level A: particular pro- 
gramming type subcategory (e.g., national newscasts or football broadcasts); 
and Level 5: Individual -prograto (e.g., the 1976 Presidential debates or 
Superbowl XV). Motivations relating to Information, content have been docu- 
mented at Level A (e.g., ifatlonal newscajst^, Levy [197Q'], Cantz [1978], Palmgreen 
et. al. (1980)) and Level 5 (e.g., the 1976 Presidential debates , McLeod et . al. 

n 

[1977]). However, aside from Level -1 analyses which look at uses of television 

(Creenb^g [197A], Lomettl et. al. [1977], Rubin fl977], Rubin fl979l) and 

suggest why people turn to entertainment programming, little is knovm at>out 

the uses of particular entertainment progV^m types, aubca tegorles or Individual' 

programs/series. Underlying this void may be the assumption that viewers are 

not differentially motivated by particular program types falling within the 

« 

general programming genre» entertainment. This' Invest Igatlon rests on the 
assumption that motivations for viewing entertainment * programming are, at the 
least, particular program type subcategory (Level A) specific. Information on 
motivations determining exposure decisions for entertainment programs at Levels 
4 and 5 ought , to be as Illustrative, valuable and valid as data on Information 
content at those levels of analysis.. Moreover^ such Informaiclon may have morfe 

predictive utility than data from Level 1 analyses In the sense that media 

'f, 

,t 

effects seem to be a function of the speclf^^cs of the content offered and not 
t 

the result- of mere exposure to general prografnmlng types like entertainment. 
On* specific entertainment programblng type, distinct ffom other media 

3- 



cntcTt.dntnont far«s Is sport;, bro.wlc'.st s I Alrod prininrlly on >*o«k«>n(} .if'tr. noons 
,lurJnp, the 19!>0'« anfl early 1960'8, sport prog rajninlng has rxpan.lod to ptlmr tlm.> 
as well as afternoons, weekdays as well as weekends, all year round. For in.iny, 
Increases In sports progrftim^irtg have b^en mot with open arroe and television "on" 
buttons; the demand appears to be elastic foriftome sports , stretchiiig with each n 
tional broadcast. On the otl!^f"hand, many have resisted exposure to the wider 
slate of sports broadcasts, avoiding most -tff^ll sports on the media. UThy are 
some people -tuning and returning to particular sports programs? \^at are the 
underlying dimensions of such exposure? \^y, on the other hand, are others 
generally avoiding sports broadcasts? This paper reports on an effort attempt- 
ing to assess those questions. 

Media sports programming offers sh^rp contrasts with other media entertaln- 
ment programming types. Generally, entertainment programs flrtce rehearsed and 
taped depictions, of fiction. Tlie participants are adtors assuming roles. and 
^tharacterlzations which have no bearing on their lives off the stage. Especially 
with series, the outcome rarely is in doubt; the main protagonlst^s) '.will sur- 
yiv^ and/gr succeed and will carry on in similar fashion the next tlAie around, . 
What varies are plot nuances— the processes which lead to the anticipated results 
Sports programs, on the^' other hand , generally are live anchunrehearsed, involving 
exceptional performances in uncertain non-fiction situations. What, transpires 
on the field is covered as news, with the participants' personal fortunes ' \ 
revolving around their performances on the field. It is the reality and unceir- 
tainty surrounding broadcast sportfe which trigger differing sets of viewing 

motivations. ' . . ^ 

Sociologl.sts have written about the determinants ,\ correlates , and outcomes 
of being a sports fan (e.g., Bisser tl967], Kenyon [1969], Edwards [1^73]). 
While there may be differences in reasons for following or observing a player, , 

team, or sport In person at the stadium or on the broadcast media^ analyses of 

. ■ • \ ■ 

spectatorship suggest a series of motivations leading to media sports exposure. 

* r 

Being a fan serves fantasy and escape functions and generally is a pleasurable 



Vxporlcncc* A sonse of Idont l^tc*^t Ion or ononcss with n i>l;iyer or tvcm iM^iMrn 
the Indivdii^l to vlcafloimly i^xpcrlrncc, pcrhnps ylth more tntonslty than tf 
porformcd by the fan hlra/hers^lf , the struRglcfe' and successos of the athletes. 
It fulfills needs of sharing, feeling and belonging. It provides nn ajrceptable 
outlet, for exhibiting emotions and feelings. Moreover, being a fan Is a relatively 
low risk proposition. When a player or team does well, the fan scares the sue- ^ 
cess and may feel him/herself to be a contributing agent. A8soclate(^ with 
success are feelings of satisfaction and self-worth. In lean times, t\\e fan may 

A. 

reduce feellhgs of association or come up with scapegoat reasons lifting the 
onus of defeat from him/herself. Failure may be turned into success If actual^ 
game strategies employed were not consistent with those thought of by the fan» 
while being an "armchair" quarterback or manager. THe fan may have the best of 
both worlds. In short, the mental and behavioral activity Involved with being 

< 

a fan suggest^ that, except among those for whoii^-%#ett^hlng broadcast spirts Is a 
"last, resort/' ex^sute will ie a functional,* emotionally and Intellettually . 
involving experience. Among viewing motivations, there should be the anticipation 
of the Intrinsic, transitory experleni^^es associated with exposure and fantasy 
participation in the gamf/or a'ctlvlty broadcast. Are these motivations sport 
specific or general izable across sports'? While .sports content^ appears to be dis- 
tinct from other en^«(;tainwent content, individual sports may be sufficiently 
different in anture to evoke unicjue ,8ets of motivations and expected gratlf ications* 
Hard-hitting, action-packed games (i.e., football, hockey) may satisfy different 
needs than non-contact, slower paced sports (i.e., baseball)* The same may be 
true for team and individual sp^ts (i.e., tennis). Thus, each motivation may 
need tovb^ assessed across a serie? of particular sports. What follows are the 
methods and results stemming from an exploratory programming type subcategory 
analysis of broadcast sports exposure motivation. 

iftTHODOLOGY'x ^ ' < . ' 

Respondents were 286 undergraduates enrolled In an Introductory sociology 
class at a major, northeastern university. They re*^lyed self-acJmlnlstered 



quosHonn.ilro?;* which W(»rci flllv^d out in class. T^f or<^ J)c^'JnnlnR the survey, 
respondents were Informed about the project. Specifically, the cover sheet 
stated: • ^ ' ' - 

^/""^^-^ ' In the past decade^ there has been a tremendous Increase In 
the number of sports programs broadcast on television* The American 
viewer has responded by watching more sports on TV more often than 
ever before. Given our consumption of TV sports, several questions 
seem worthy of Investigation. First , why Is it that. TV sports are 
so attractive ^to us? Second, to what^ extent do we "get Into" or 
Involved ylth the sports we watch? Finally, what are the ramifi- 
cations of watching sports on TV? This questionnaire begins td 
address thoee questions. - 

The questionnaire contained a series of (generally) close-ended questions 
addressing: (1) exposure to sports programming, (2) motivations leading to, and 
awi^ from, exposure to various televispd sports, (3) attitudlnal, communicative 
and behavipral preparations for, and (A) perceived impact of such broadcasts on 

(their own). family life. The survey instrument took about 25 minutes to fill out. 

* * * . 

Respondents were presented with a settles of motivations and asked to evaluate 

the relative Importance of each in their exposure/avoidance decision. Those who * 

watched TV sports- (n»188) filled out the questions focusing on motivations for 

exposure. Those ^watching TV sports les6 than once a month (n«98) responded to 

questions assessing reasons fot avoiding T^ sports. Motivations , were selected on 

the basis of references in and/*r inferences dt'awn from Jthe existing literatures 

on sports spectatorship and general- televisipn' viewing as well as Informal obs.er- 

vatlons and discussions* In easenqe, then, respondents were presented wltlf 

researcher generated and phrased motivations. Viewers assessed the Importar^ce of 

each motivation for eacti of up to four sports (baseball, hockey, football, and 

tennis) based on tbelr exposure to that sport on television. Non-viewers received 

a shorter list of motivations thjBy responded to on an avoiding "televised^ sports" 

level. What follows are the sets of instructions and motivations Ttemsr: 



\ 



(For viewers) y ; 

Below it a list o% reasons people htave given for watching sports 

on TV. How important is each of those reasons fbr ydu when yob 

watch sports on TV? For each sport llstjsd below, put dovm some 

vaiue between 1 and A for each of the mptivations listed. If 

yoyi almost never watch that sport on TV, l^ave all the motivacions 

for that s port blanK # /, ^ ^ 

1 « not important at all ^^"^^ 

2 •* not very important t^^i^ 

3 « somewhat important! 
A • very important 

base- foot- 

ball hockey ball * tennis 

because th^re is nothing else on and 

I enjoy watching TV - 

to le^rn about the players , 

I enjoy listening to the commentators., 

It ^ives me an opportuhity to have 

a few beers or drlnke.^ \ ^ ' ^ 

I feel good when ray team or 

player wins 

it's something to do with my friends... 

to see who wins ♦ ^. . / 

to let off steam ^ ^ ^ 

because there's nothing else to do.../. ^ ^ _ 

I enjoy rooting for p player or team... . . 

it's something to do with my family 

when I'm home ^ 

it geta me psyched , • f 

it adda somtf excitement to my aay...^*. . 

I enjoy seeing the players and Tans 

go wild when they do ^ well or win _^ . ' 

because that^s what ray farai^ or 

frlH^nds are watching. ..... .W. 

to l^am about the game.. 



(For non-viewer:^ 

Below is a list of reasons people have given for avoiding televised sport 

How important is each of those reasons for you in your decision not to 

watch TV sports? For each reason » put down some value between 1 and A. 

V % 

' 1 - not very important at all 

2 ■■ not very important 

3 ■ somewhat important 
A" very important 



I'don^t wdtcb much TV.. 

, I don't know the games so I feel ^confused whex^ I watch < 

there are better things on TV than sports 

sports bore me • • • < 

the commentators a^e 'f ople •••^ i < 

leather be with my' friends or family .rw 

I don*t participate In .sports and feel lio-need to 

vicariously participate. ^ 

X Ju»t don!t have the tlm«.*^«- 

to avoid getting hooked on If:; 



RKSULTS ^ 
Motivations for Watching Televised Sporta » i 

Differences existed for all but two motivations 
(•'because there ' s, nothing else on and I enjoy watching TV" and "because there's 
nothing else to do") when examined Individually across the four sports assessed. 
Respondents seemed to ,be more strongJ.y motivated to vatch team sports (football 
first, then hockey and baseball) rather than the Individual sport (tennis) 
examined. To some extent, this 'is consistent with ratings data; more watch fodt- 
ball more frequently than of the other three sports. Nonetheless, motivation 
Items ranked as Important for one sport tended to 1)e rated similarly for each sport- 
The most important motivations leading to exposure to televised baseball, football, 
hockey and tennis were "I feel good when ray team or player wins," "to see who wins" 
and "I enjoy rooting' for a player or team." Regarded on the average as "sof. viwhat 
important," these specific motivations appear to be opera tionallzatlons of Identi- 
fication' with the participants and needs for vicarious success as discussed bef-^re. 
Both Information and social exchange sets of motivations were given considerably ' 
less -Importance. "To learn about the players" and "to learn about the game" 

m t 

averaged only a cut above being "not ^Vei:y important.*' \n\±le providing "something, 
to do with my friends" fared about the sam«? as the information'motivatlons the 
other social Interaction motivations ("it gives me something to talk about," 
"it's something to do with my\family" and "because that's what my family or friends 

V • 

are watching") averaged slightly less than "not very important." The least 
important motivations for each of the sports asees^ed were "I enjoy listening to 
the commentators," "to let off steam" and "It gives me, an opportunity to have -a few 

0 

beers or drinks." Apparently, While mc^la personnel art verjf concerned about who 
provides the verbal description of sports events, at least for these respondents, 
commentator comments are neither attractive nor Interesting enougli to merit serious 



consideration In the exposure d<*clsion. Interestingly, one of the emotionnl 
release aspects of spectatorshlp (''to let off steajn") described ns a factor 
Influencing ^ate attendance is stated as being less important* than the content 
freejf boredom related motivations "because there is nothing else to' do" and 
"because the^e is nothing else on and I enjoy watching. TV." Unless people 
watch televised sports very quietly, this seems somewhat inconsistent with the 
importance of 'Irooting" for one's favorite player or team. It may," of course, 
be that the motivation ia important but not expressed well, i.e., in a socially 
desirable way. This Is a potential problem with all researcher phrased motivations. 

k 

Tables 1 through 4 provide the specifics for each motivation itetn across the four 
sports assessed. Table 5 provides the means for each item on each sport bs well 
as the overall mean of each Item when combining the fouij sports. 

Motivation Factors ^ * ^ _ 

A varimax factor analysis procedure (SPSS Principal Factoring with Iteration) 
was utilia^ed in computing the underlying dimensions of sports viewing motivations. 
Factor analyses were performed on responses for each ^port as well as on responses 
across WLl four sports.' Five dllfferent fi&ctor solutions seemed conceivable. Only 
• those factors with eigenvalue* above the traditionally accepted 1.0 were evaluated-^ 
^^^~^ive factors emerged for^aseball and tennis viewing, accounting for 61. 7Z and 62. 6Z 
of the variance, respectively. Four factors emerge^ for football and tennis viewing 
these accounted for 55. 9Z and 56. 8Z of their respected variances. Five factors 

J 

eWrged from the all sports viewing solution, accounting for 62. 9Z of the variance. 

It 

Tables 6 through 10 proylde the factor- loadings of each qf the motlvatlorts on the 
statistically significant factors, * ^ 

In an attempt to analyze this computerized analysis, each factor was examined, 
with focus only on those motivations which (1) had their highest loading on the 
factor, and (2) had a minimum factor loading score of .50. These criteria served 
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Such ^similarity suggests that the underlying 



/ 



to reduce both the number of variables being represented by the factor as well as 
the number of factors tP be considered. Table 11 lists the motivation Items 
that met these criteria for each of' the factors that emerged. In several' 
Instances^ there Is striking similarity In factor composition across sports. 

dimensions of TV sports viewing 
motivations may be generallzable across sports rather than unique to each sport. 
These dimensions appear to be: 

(1) To thrill In victory. This factor suggests that people watch In order 
to root and vicariously participate In the resolution prpcess and experience the 
emotional satisfactions associated with winning. Three motivations met the 

c 

criteria utilized: "I feel good when my team of player wins/* "to see who wins" 
and ••J enjoy rooting for a player or team*" ' ^ 

(2) To let loose. The problems of drinking and roudlness among^ fans may 
not be limited to actual attendance at the sporting event. While few Indicated 
that they watched sports In order to have a drink or two> having a drink or cwo 
and letting off steam/pent-up emotions seems to be an undcrlyl ig dimension of 
sports viewing. While not as consistent In factor loading as the first factor^ 

the following motivations seeip linked together: "It gives me an opportunity to '^}^ 
have a beer or two/* "to let off steam" and "it gets me psyched/' "It's something 
to do with ray friends" also seems relevant here; drinking > letting off steam, and- 
"getting psyched" may^be more enjoyable when in the company of others than alone. 

(3) To learn. Some element of viewing Involves the acquisition 'of Information 
about the players and the game Itself. Some sports fans appear to be walking 
record books ^ storing and categorizing Information about athletes and teams. 
Sports announcers frequently provide statistical ^/iiformatlon about the participant^. 



However, learning about^ how the game Is played may be viewed as distinctly different 
Information; at least in, the all Aports analysis, "to learn about the players" was 
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the only factor loading heavily on one fhctor while "to loarn about the Ramo" 
was the only Item loading heavily on another. 

(A) To pass time* Despite Its attractions j televised sports Is at some 
times for some people a last resort when no other activity seems worthy of persul 
Two Items relate very strongly to this: "because there Is nothing else on and I 
enjoy watching TV" and "because there's nothing else to do," 

Motivations for Avoiding Televised Sports 

Those who watched TV sports less than once a montih (n-98) responded to the 
ten Avoidance motivations presented to them. The most important avoidance 
motivations centered aroupd more satisfying alternatives to TV sports and lack 
of time to Indulge in such viewing. "I'd rather be with ray friend^ or family," . 
"there are better things on TV than sports" ^d "I Just don't have the time" were 
^.at least "somewhat important" motivations in the non-exposure decision; nearly 
half of those responding to these motivations felt these Items were "very 
Important." On the other hand, while much has been salc^ about the level of 

\ 

vlolepce In some sports, violence apparently was not a factor Influencing non^ 
exposure; only one in twenty 0*2X) said that they avoided TV sports because 
"they're too violent." (Table 12 provides a summary of responses-^ to these Items,) 
Responses were factor anayzed. Four factors emerged, accounting for 61. AX of the 
variance. Only two of those factors had at least one Item loading .50 or better; 
only one had more than one: such item Ibadlng. That factpr consisted of the 
following items: "there are better things on TV than sports/' "sports bqre me" 
and "I do^*t participate in sports ^nd feel no need to vicariously participate." 
(See Table 13) Since what is said and what is seen apparently aren't considered 
important determinants of non-exposure, programmers may have a difficult time 
coaxing people like these respondents Into becoming, sports viewers. 

■ ■ ' \ - \ 



DISCUSSION 

Most generally, exposure to televised sports Appears to be a highly 

functional activity. Viewers are motivated, by a aeries of reasons related both 

to their own Internal needs as well as tKe activities on the screen. Viewing 

rarely Is the default option selected when there la nothing else to do; It 

appears to meet a variety of needs rather than simply relieve boredom. The 

functional nature of sports programming Is consistent with the literature 

examining uses and gratifications associated with exposure to television In 

general oV television entertainment or news programming. Additionally, the 

uses of televised sports appear to be similar to motivations for attendihg sports 
/ 

events in person. The TV sports exposure experience m^y be as multifacited an 
„ experience as actual attendance (without the headache^ of ticket prices, weathfSr 
conditions and traffip)^ While viewers may not toot quite as vociferously, the 
player/team Identification and vicarious participation elements associated with 
actual attendance remain important ingredients in the TV spoics exposure decision. 

While there were some changes in the underlying factor structure for parti- 
cular sports, motivations retained their relatlv^ importance across sports. It 
may well be then that not much information is gained when assessing motivations^ 
by particular program type subcategory (I.e., football). In this case, assessment 
by particular program type (sports eijtertainment; programming) would miss only the 
small nuances that sport by sport assessment provided*. As such the leVel of 
analysis utilized In this study may be a luxury to be purchasec^ only If respondent 

tine and researcher funds permit. 

^ »■ ^ ■ 

This study Is by no mea^s the definitive wdrk on TV sports viewing motivations. 

^irst, the list of motivations examined was not an exhaustive one; important 

motivations may have been ignored. Second, tljie list of sports assessed was not 

all-Inclusive; It may well, be that « team sport! like basketball or IndlvlTfual sports 

. *" 

. *• 
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, like bpwlingi boylng or golf attract different audiences and/or rel^ on a 

different Interpli^y of motlvatlonB. Third, the sample of respondents was dra\vji 
from a limited population. If age and ^education are factors Influencing 
exposure to- TV sports^ then the data reported here may reflect motivations ^ 
only among the relatively ydung and educated • Finally this paper examined 
' motlvatlbns In Isolation. The uses and gratifications paradlg;m places motiva- 
tions In a more complete exposure-Impact picture. Motivations ought to be 
considered 1ft relation to other aspects of media ytlllzatlpn and effects. 
^Missing, then, are the Interrelationships among sports viewing motlvatlfena 

and antecedents of motivations (I.e., athletic participation or degree of vocal 
participation (^encouraging, disagreeing. . .3 ) and consequences of exposure 
(I.e., attitudes toward self and others and behaviors toward others following 
exposure to dissatisfying game outcomes). As usual, more questions* seem to Be 
raised than answered. Perhaps future research efforts will build on the 
Information provided and address those sorts of questions. 
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TABLE 1 

STRENGTH OF MOTIVATIONS LEADING TO EXPOSURE TO TELEVISED BASEBALL 



Percentage Responding 



Not Important Not; Very Somewhat Very 
A t All Important Impdrtant Imp ortant 



because there la nothlrig else 

on and I enjoy watching TV . . . 51.4 

to Ikam about the playera . • . 36'. 8 

I enjoy listening to the 

it gives me something to talk 

about . *1 .6 

It gives m€ an opportunity to 

have a fev^beera or drinks ... 71.3 

I feel good when my team or * 

player wins ........ ^. 17.5 

It 'a something to do with my 

frlenda * 3A.1 

to aee who wliis 15.9 

to let off steam 75.6 

because there *8 nothing else to 

do . . 45.7 

I enjoy rooting for a player or 

team 1 13.8 

It^a something to do with, my 

family whdn I*m home 54.5 

It gets me psyched ....... 56.2 

It adds some excitement to my 

day 42.2 

\ 

I enjoy seeing' 'the players and 
fane go wild when they do 'well or 
win 

because that*9 %^hat ny family or 

friends Are watching ...... 54.2 

to learn about bhe game .... 41.0 



I 



25.4 
25.4 

13.7 



34. 1 

12.2 

14.2 

9.1 
15.4 
18.3 

^26.3 

21.3 

25.3 
18.5 

'28.3 

24.7 

20.9 
18.5 



15.5 



V 



27.6 



6.0 



18.4 



9.9 



29.0 



25.3 
36*. 3 



3.3 

t 

20.6 

^28.7 

14.6 
16.3 

22 

21.3 

18.6 
23.6 



7.7, 
10.3 

3,8 

5.9 

6.6 

39.3 

11.5 
32.4 
2:8 

.7.4 

35.9 

5.6 • 
9.0 

6.7 

12.4 

6.2 
.16.9 
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TABLE 2 

STRENGTH OF MOTIVATIONS LEADING TO EXPOSURE TO TELEVISED HOCKEY 



1 



because there Is nothing else 
on and 1 enjoy watching TV . . . 

to learn about the players . . . 

I enjoy listening to the 
comnentators 

/ 

it gives me somethlTig to talk 
about . . • 

* ±% ^ives me an opportunity to 
have a few beers or drinks ^ . . 

I feel good when my team or 
player^lns 

it's something to do with my 
friends ^ 

to see who wins 

to let off steanf 

— because there's nothing el««^o 
do ... • 

9 ^ enjoy rooting for a player or 
team * • 

It's something to do with my 
family when I'm home\ 

ti gets me psyched 

it adds some excitement to my 
day I 

I enjoy seeing the players and 
fans gQ. wild when they do well or 
Wirt u .... . 

because that^s what my famlXy or 
frlendfl! are watching 

to learn about the game ^ • . • 



• 


Percentage 


\ • 

Responding 


- 


Hot Important 


Not Very 


ISomewhat * 


Very 


At All 


Important 


Id|portant 


Impprtant 


47.3 


22.5 


U.i 


12.1 



37.3 
71.7 
39.5 

69.4 

13.2 

31.5 
13.8 
70.0 

A6.9 

14.3 

52.2 
50.3 

37.9 

36.5 

56.2 
37.8 



25.9 

17.8. 

30.8 

12.2 

11.5 

28.2 
12.7 
^.6 

22.0 

17.6 

25.3 
13.4 

18.7 

20.8 

17.4 
17.8 



23.8 



6.7 



8. 
31.3 

27.1 

43.6 
5.6 



20.9 

34.6 

14.0 
21.8 

28.6 

23.6 

18.5 
25.0 



13.0 
3.9 . 
7.6 

■ 10.0 

44.0 

13.3 
29.8 
8.9 

10.2 

33.5 

8,4 
14.5 

14.8 

■ — ^ o 

19.1 

7.9 
49.4 



-4 * «^ 



table! 3 

STRENGTH OF MOTIVATIONS LEADING TO EXPOSURE TO TELEVISED FOOTBALL 



Percenta ge Responding 
Somewhat 



because there is nothing else 
on and I enjoy watching TV . . 

to learn about the players • • 

I enjoy listening to the 
comentators • • • • r • • • • 

^ It gives me something to talk 
about •••• i •••••• • 

It gives me an opportunity to 
have a few beers or drinks . . 

I feel good when my tekm of 
ptayer wins 

lt*s something to do with my 
friends 

to see who wins • • • • 

to let off steam' . ^ • • • • • • 

because there *s nothing else to 
do . • • • • A- 

1 eili^y rooting for a player or 
team i 

lt*s something to do with my 
family when I*m home 

it gets me psyched 

it adds some excitement to my 
day • • 

I enjoy seeing the players and 
fans go wildiWken they do well or 
ff±n 

becausa that*s what my family or 
friends are watching % * 

to learn about the game . • • « 



Not Important Not Very Somewhat Very 
At All Important Important Important 



47.0 
34.5 

71.9 

3A.3 

69.4 

10.1 

30.8 
9.6 
68.7 

47.4 

11.7 

45.9 
49.5 

33.2 

33.5 

48.7 
36.8 



22.7 
19.0 

13.8 

32.3 

10.2 

10.1 

29.3 
9.6 
16.9 

22.9 

12.2 

25.8 
14.4 

20.9 

20.6 

18.1 
16.6 



19.2 
32.5 

.9/2 

23.9 

7.7 

30.7 

25.8 
43.1 
5,6 

19.8 

35.7 

19.1 
21.6 

3l\l 

25.8 

23.3 
24.9 



11.1 
14.0 

5.1 
9.5 

12.8 

49.2 

14.1 
37.6 
8.7 

9.9 

40.3 

9.3 
14.4^ 

14.8 

20.1 

9.8 • 
21.8 
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TABLE A 

STRENGTH OF MOTIVATIONS LEADING TO EXPOSURE TO TELEVISED TENNIS 



Vercentag^e Responding / 

Not Important Not Very Somewhat Very 
At All Important Important Impor tant^ 



becauae there la nothing else 
on and I enjoy vatchlng TV . . . 

to' learn about the players . . • 

r 

I enjoy listening to the \ 
commentators . ^ • • 

it gives me something to talk 
about 

it gives me. an apportunit3^j to 
ha^e a few beers or drinks / • . 

I feel good whfen my team or 
player wins • 

it's something to do with my 
friends 

. to see who wins ........ 

to let off steam . ^ • 

because there's nothing else to 
do . . • . . • • 

1 enjoy rooting for a player or 
team 

.lt*8 something to do with my 
family when I*m home . . • • • • 

it gets me psyched • ^ 

it adds some excitement to my 
day 

I enjoy seeing the players and 
fans go wild when they do well or. 
win • • • i • • 

because that's what my faijilly or 
friends are watching . . . . * • 

to lieam about the game . • . 



41.9 
36.2 



V78.7 



48.0 

77.3 

i7*.3 

46.0 
21.5 
80.5 

.47.^ 

22.2 

58.5 
60.4 

48.5 

51.5 

66.1 
37.6 



26.7 
23.7 

12.1 

33.3 

11.0 

17.4 

25.3 
15.7 
14.8 

19.6 

21.6 

23.9 
17.2 

28.1 

21.9 

13.1 
16.5 



20.3 
27.7 

4.0 
12.4 

4.1 
23.3 

16.7 
36.6 
2:4 

21.4 

31.6 

11.5 
15.4 

17.5 

17.2 

14.9 
23.5 



11.0 
12.4 

5.2 

6.2 

7.6 

32.0 

12.1 
26.2 
2.4 

11.3 

% 

24.6 

6.1 
7.1 

5.8 

9.5 

6.0 
22.4 
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Ta6lE 5 

STRENGTH OR SPORTS VIEWING MOTIVATIONS: MEAN RESPONSE SCORES 
4 



Baseball Hockey Football Tennis 



Total Score 



because there la nothing else 



on ana i enjoy vai.cmng i^v • • • 


1 RO 


1 OS 


1 OA 


? on 


7 AQ 


to learn about the players * • • 


2.11 


2.1? 


2.26 


2.16 


8.65 


I enjoy listening to the 


f 

1.37 


1.A3 


1.A7 


1.36 


5.63 


It gives me something to talk 


1.89 


1.98 


2.09 


1.77 


7.73 


It gives me an opportunity to 
have a few b^ers or drln^ks • > • 




1 


1 . Dm 




O . 1 / 


I feel good when my team or 


2.90 


3.06 


3.19 


2.60 


11.75 


It a sometnlng to do vltn my 


2.1A 


2.22 


2.23 ' 


1.95 


8.5A' 


f 

9 


o □ c 
2 . o!> 


2 . 90 


J. 09 


Z • o7 


1 1 CI 
i 1 . >i 


1.33 


1.5 J 


1.5A 


1.27 


5.67 


becau9)e there's nothing else to 
do • 


1.90 


1-.94 


1.92 ' 


1.96 


7.72 


I enjoy rooting for a player or 


2.fi7 


2.87 


3.05 


2.59 


11.38 


it* a something to do with my 


1.71 


1.79 


* 

1.92 




> 

7 . 06 


It gets me psyched 


1.7a?* 


2.01 


2.01 


1.69 


v. 

7.49 



It adds some excitement to my Ms- 
day '^ 1.9A 

t eiTjoy seeing the players and 

rans go wild when they do well or 

win 2.05 

because that's what my family or 
friends are watching 1.77 

to learn about the gajae .... 2.16. 

*V/h«r« 1 not important at all 
, 2 - not very important 

3 « somewhat l^ortant 

4 - very important 

;^ **«un of nean scores for. ea^h sport . 



2.20 

2.25 

1.78 
2.26 



2.28 



2.33 



1.9A 
2.32 



1.81 



\ 1. 



85 



1.61 
2.31 



8.23 

8.A8 

7.10 
9.04 



r 



,1 



TABLE 6 

VARIMAX FACTOR LOADINGS OF MOTIVATIONS' FOR EXPOSURE TO TELEVISED BASEBALL 

^^■^ ^ ' Factor I Factor 2 Factor 3 F actor 4 Factor 

because there 1» nothing else - 

on and I enjoy watching TV . . . .01 -.OA -.07 .53 

to learn about the ^jlayers . . . 

I 

I enjoy listening to the 
conmentators 

It gives me something to talk 
about • 

It gives me an oppprtunlty to , 
have a few b^crs or drinks ... 

I feel good when my team oc ^ 
player wins • 

it' a something to clo with my 
friends 

to see whd M^^^J^ • • 

^> 

to let off steam . . 

because there's nothing else to 
do 

I enjoy rooting for » player or 
Ifeam . . 

It's aomethlhg to do with my 
family when I'm home . . • . • f ^ 

It gets me psyched 

It adds some excitement to ray 
dsy r • • • • • • * * 



I enjoy seela^ the plavfer* and 
fans go yild when thejJJ* well or 



because that's what my family or 
friends are watching ...... 

to- learn about the game .... 



.36 


.59 


.0/ 




- 02 


.13 


.27 


.19 


.06 


.16 


.27 


.18 


.42 


-.02 


.33 


.10 


; .OA 


.55 


-.01 


.00 


t 

.79 


.11 


.20 


-.09 


.17 


\18 


.17 


.49 


.08 


.52 




.09 


.17 


.00 


.33 






.62 


.06 


.06 


.03 


-.13 




. .83 


.12 


.7A 


.29 


. 15 


-7 • U J 


20 


.22 


.09 


.00 


.06 ^ 


.54 














.42 


*41 

* 


-.11 


.32 


.28 


.38 


.27 


-.16 


.40 










.34 


.46 ' 


.26 


SOO 


-.02 


-.23 


.31 

V* 


.00 


.47 


.11 


-.02 


. .59 


.02 


.11 


.21 



EmC^„.o',tlo« Of V.rU««. 20 10.9 , 8.1 . 7.7 _ 6.3 J 



TABLE 7 

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR EXPOSURE TO TELEVISED HOCKEY 

^fn - " Factor 1 Factor 2 Factor 3 Factor 4 

becauaa there la nothing else 

on and I enjoy watching TV . . . .OA .07 . .<)A .56 

y . ' . 

to learn about the players ... .35 .16 .47 -.06. 

I enjoy listening to the „ w 

comnentators • • . . - ,,24 .31- .44 .J5 

it gives me something to talk 

about . . . . . .21 .44 .43 .06 

it gives me air opportunity to , « 

have a few beers or drinks ... #15 .67 .07 .04 

I 'feel good when my team or 

player wins .......... .78 .20 .00 -.02 

lt*a something to do with my 

friends . .19 .39 .34 .20 

to see who wins .57 .25 .18 .07 

* 

to let off steam .68 .20 .17 

because there *s nothing else to 
. dOj , .10 ^ .05 .11 .76 

I enjoy rooting for a player or 



team 



.82 .12 . . V .20 -.02 



\ 



it* 8 something .t/o do with my ' 

family when I*m home .20 .13 .48 .23 

it gets me^ psyched ^35 »60 .23 -.08 

it adds some excitement to my , 

day .V .49 .36 .32 -.05 

I enjoy seeing the players and 
fans go wild when they do weir or 

win • . .30 .26 - .20 .04 



because that^s what my family or 

friends are watching .00 .01 .51 .41 

' to learn about the game .... ^04 ^18 .48 .00 

* • ■ . . J. 

7.1 6.8 



PropordoQ of the Vari^ce 31.2 11.6 



TABLE 8 

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR EXPOlURE TO TELEVISED FOOTBALL 



\ - 

Itmn Vac tor 1 Factor 2 Factor 3 Factor A 

because there la nothing else — 

on and I enjoy watching TV . . . .12 -.OA .A6 .05 

t6 learn about the players ... .37 .33 -.tt .AS 

I enjoy listening to the ^ 

commentators .A9 .11 .08 .27 

r 

It Rives me something to talk ^ 

about -53 .23 .lA .25 

It gives me an oppprtunity to 

have a^few beers or drinks ... .65 .01 -.10 .03 



player wins 19 -75 -.13 .OA 



I feel good when my team or 
player wins 

it's something to do with my ^ * 

friends . . . . . -AB > . 19 .12 .13 

to see who wins -16 -71 * .03 . .05 

to l*t off steam .66 .17 .12 -.03 

because there's nothing else to ' ^ . 

do 01 -.09 .»1 -.05 

I enjoy tooting for a player or 
team • • 



.17 .66 -.06 .27 



it* 4 something to do with my r 

family when I'm home .2A .26 .23 .29 

it geta me psyched .58 .30 -.09 .23 

it adds sbtise excitement to my 
day . . . . ' 



.A6 .42 -.18 .23 



I enjoy feeing the players ani ^ 

fans go wild when they do well or ^ 

win : . . S^. . 30 .28 .11 .27 

because that^s what my family or 

friends ar« watching ....... .08 ;00 .55 .30 

to Ittarn about the game » . . . .11 ,09 '.18 .64 



E^foportion of VarUnc* , * 29.3 232«* 7.9 6.3 



TABLE 9 

VARIMAX FACTOR LOAEflNCS OF MOTIVATIONS FOR EXPOSURE TO TELEVISED TENNIS 



It— Factor I Factor 2 Factor 3 , Factor A Factor 5 

bacauae there la nothing elae , 

on. and I enjoy watching TV . . . .13 ' .05 .58 ^ .06 .02 

I 

to learn ahojut the players . . . .AO ..15 -.02 .23 .37 

I 

I enjoy listening to the / 

conmentators .13 .37 .20 .11 

it gives ne something to talk 

about -15 .30 '^^ ^ '^^ '^^ 

It gives me an opportunity ^ , ^ 

have a few beers or drinks . . . ^8 .07 .06 ' .38 .00 

I feel good when my team or 

player wins . . .77 .14 .01 .32 .08 

« 

lt*s sontething to do vi^ith ray 

friends .08 .38 .29 .47 .03 

to see who wins 71 .32 .21 .09 .06 

to let off steam 14 .35 .25 .42 .04 

because there's nothing else to 

ao 05 .03 .90 .01 -.04 

I enjoy rooting for a player ox f 

teaa ' .ti .26 .10 .20, .15 

lt*a something to do with my 

family when I'm home . . T ... .19 .53 .27 .08 .09 

It geta me psyched .22 .53 .01 .31 .23 

It adds some excitement to my 

day . . .32 .71 -.12 .21 .03 

I enjoy seeing the playera and 

fans go wild when they do well or ^ 

vin -23 -07 -.09 .51 .21 

because that's what ny family ot , 

friends are watching ...... -.04 .11 . .A8 .09 • .20 

7 ' . 

to learn about th^^gaae . i . . .16 .lA .19 .11 .86 



J^'Oport ion of the Variance 31.0 11.4 7.5 6.6 6.1- 



TABLE 10^ 

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR EXPOSURE TO TELEVISED SPORTS. 

• I ten Factor 1 Factor 2 Factor 3 Flic tor 4 

becauae there Is nothing else 

on and I enjoy watching TV . . . .00 -.02 .64 .14 

to learn about the players ... .15 .24 * -.09 .62 

I enjoy listening to the 

commentators .......... .45 .14 .07 .37 

it gives me something to talk ^ 
about .57 1 17 .03 .11 

it gives me an opportunity to / ' 

^ have a few beers or drinks ... .54 .01 .04 .29* 

I feel good when my team or 

player Vina .21 .70 -.02 .28 

* ^. » 

it*s something to^ do with my 

friends .69 .22 .10 -.14 \ 

to see who wins ........ .25 .69 .04 .08 

to let off steam .ftO. .17 .13 .16 

because there *s nothing else to 

do . ^ • • • .09 .01 .83 -.24 

I .enjoy rooting fpr a player or 

team .15 .83 -.06 .18 

lt*4 something ,|o do with my 

family when I*m^h&tne 29 .24 .16 -.01 

it gets me psyched . .54 .27 -.15 .19 

it adds /iome excitement t6 my 

day . .45 .44 , .15 

I enjoy seeing the players and 

fans go wild when they do well or , ' . 

win -21 - ' .28 .03 .40 

because that^s what my family or 

friends are watching . . . . . • .14^^; _ -.10 .41 --.02 

to l«am about the game 12 .09 J .06 .28 

ESj£ )pertlon of the Variance 28.8 ^ 12,6 7;^8 7.3 



Factor 5 



.00 
.20 

.10 
.19 

-.12 
-.20 

.25 

.05 
-.05 

.16 

.14 

.19 
.21 

.08 

.08 

.47 
.66 



6.5 



TABLE 11 



MOTIVATION ITEMS MKKTING FACTOR LOADING SKLFCTION CRITKRIA 



Sport 



Baseball 



Factor 1 



good 

win 

root 



Factor 2 



Implyr 
Imgarae 



Factor 3 



beer 
steam 



Factor ^ 



Factor 5 



nothon 
nothtodo 



dowfrd 
dovf am 



Hockey 



good 

win 

root 



beer 

eteam 

psych 



f fwatch 



nothon 
nothtodo 



Football 



talk 
beer 
steam 
psych 



good 

win 

root 



nothtodd 
f fwatch 



Imgame 



Tennis 



good 

win 

root 



dowf am 

exclt 

psych 



n6thon 
nothtodo 



seewlld 



All Sports 



talk 
beer 
dowfi^d 
psych 



good 

steam 

root 



nothon 
nothtodd 



Implyr 



Irngame 



Where: 



nothoii because there Is nothing else dn and I enjoy watching TV 

Implyr to learn about the players 

talk It gives me something to talk about 

beer It gives me an opport^unlty to have a few beers or drinks 

good « I feel good when my team or player wins 

dowfrd It *^ something to do with my friends 

vln • to see who wins y 

atean ■ to let, off steam ^ 

nothtodo • becaube there's nothing else to do * 

root • I enjoy rooting for a player or team. 

dowf am " It's something to do with my family when I*m home ^ 
psych It gets me psyched 

exclt "• It adds some excitement to my day ^ 

seewlld • 1^ .enjoy seeing the players and fans go wild when they do well or win 
.f fwatch because'* that's what my family ot friends are watching 
Imgame « to learn about the game 
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TABLE 12 



MOTIVATIONS 


FOR AVOIDING 


TKLKVlSF.n SPORTS 








Percentage 


Responding 


J, 




Not Important 
At All. 


Not very 
Important 


Somewhat 
Important^ 


Very 
Importa 




> 

22.8 


16.8 


31.7 


28.7 


\ don*t know the games so I 
feel confused when "I, watch . * 


46.5 


16.2 


20.2 


17.2 


there ate better things on TV 


IJ.J 


17.3 


27.6 


.41.8 




38.8 


15.3 


23.5 


22.4 


the commentators are fools • • 


30.6 


25.5 
J* 


22.4 


. 21.4 


I'd rather be with my friends 


9.2 


17.3 


24.5 


AO 0 


I doo*t participate In sports 
an4 feel no need to vlchr- 
lously participate^ 


5A.6 


20.6 


14^4 






61.9 


20.6 


12. A 


: 5.2 


I Just don't have the klme . . 


11.3 


11.3 


3A.0 


43.3 


to avoid getting |^ooked on It . 


72.2 


12 i 4 


7.2 


8.2 




f 

TABLE 13 

VARIMAX FACTOR LOADINGS OF MOTIVATIONS FOR AVOIDING TFI.F.VISF.D SPORTS 



Item ^ ^ F ac tor 1 Fac tor 2 ^_ Factor^ 3 __^'"ctor ^ 

. I don't watch much TV -.05 .08 .02 .30 

I don't know the games so I 

feel confused when I watch . • . * 06 , ♦OO .06 .22 
there are better^ things on TV 

than sports ,32 .18 -.17 -.17 

V sports bore me • .56 -.16 ♦lO .00 

the commentators are fools . .""""^^ -.03 .07 .21 -.AO 
I*d rather be with my frlend« 

or family ....... ^, ... . .07 .16 -.02 .06 

I don't participate In sports 
and feel no need to vicar- 
iously participate ; .13 -.01 .10 .12 

they're too violent ...... .01 -.01 .18 -»04 



I jTust don't have the time , . '-.11 .66 -.01 .02 

to avoid getting hooked on It . -.05 -.03 .56 .08 

Proportion of Variance 24 »0 14,0 12.0 11. A 
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